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For 14 years, AHesL has been the exclusive media sponsor for
the South’s most prestigious decorators’ show house, currently
occupying the top DIAMOND sponsor level. The April issue
contains the OFFICIAL SHOW HOUSE PROGRAM
which reaches an additional 22,000 style-minded consumers.
The September issue dedicates editorial coverage to this
magnificent event, showcasing and highlighting the talented
designers who created them.

For 11 AHesL has not only helped support the event, but has
quadrupled the attendance since publishing the OFFICIAL
CHRISTMAS HOUSE PROGRAM in the November issue.
As the exclusive media partner, AHesL distributes an additional
15,000 copies of the program at the event.

AH@L is in its 9th year of being the official media partner for
this annual fundraising event to benefit the venerable High
Museum of Art. The auction attracts wine and food aficionados
from around the world. The March issue contains the
OFFICIAL WINE AUCTION PROGRAM.

AHeL is in its 2nd year of media sponsorship for this annual
fundraising event to benefit Starlight Starbright Children’s
Foundation and the University of Georgia College of Veterinary
Medicine. The April issue contains the OFFICIAL STEEPLE-
CHASE PROGRAM.
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